
 
 

 

 GRUPO FAMSA REPORTS AN 8.2% ANNUAL GROWTH IN CONSOLIDATED 
NET SALES AND NET INCOME OF PS.162 MILLION IN THE 2Q16 

 

 

Monterrey, N.L., Mexico, July 28, 2016. – Grupo Famsa, S.A.B. de C.V. (BMV: GFAMSA), a leading 

Mexican commercial conglomerate in the retail, consumer credit and savings sectors, announced 

today its earnings results for the second quarter 2016. Grupo Famsa posted annual growth rates of 

8.2% and 34.3% in Consolidated Net Sales and Net Income, respectively. 
 

In Mexico, outstanding quarterly rises in categories such as Seasonal Goods, Electronics and Mobile 

Phones, of 25.6%, 19.2% and 14.8%, respectively, boosted Net Sales and Same Store Sales (SSS), 

increasing 7.3% and 6.9%YoY in 2Q16. 
 

Separately, Banco Famsa expanded the participation of clients belonging to the formal economy, 

from 54.6% in June 2015 to 63.7% in June 2016, thus improving the risk profile of its consolidated 

portfolio. Furthermore, Bank Deposits grew 25.7% and 6.1%, vs. 2Q15 and 1Q16, respectively, 

following the execution of successful commercial campaigns to attract new customers. Finally, as of 

June 30, 2016, payroll credits reached a Ps.100 million contribution to the monthly credit origination, 

and we expect to achieve a Ps.1,200 million origination at year-end, for the full-year 2016. 
 

Regarding our operations in the U.S., Net Sales in MXP reached a 14.5% annual growth, posting a 

sustained upward trend in the origination of Personal Loans that rose 44.7% YoY. 
 

In the light of these results, Mr. Humberto Garza Valdez, Grupo Famsa’s CEO, stated: “In spite of 

facing a temporary impasse in the EBITDA generation (2Q16: -9.0%) associated primarily to the 

development of payroll credit origination and non-recurring expenses related to a leaner structure, 

the results derived from the execution of our strategic initiatives will drive us forward into the second 

half of the year, with a revitalized dynamism strongly focused to enhance our profitability.” 
 

About Grupo Famsa 

Established in 1970 in Monterrey, Nuevo Leon, Grupo Famsa has consolidated its position as a 

publicly-traded company with a solid presence in the retail sector, focusing its efforts on satisfying 

families’ diverse consumption, financing and savings needs. Its target market lies in the Mexican     

low-middle income households and the Hispanic population of the states where it operates in the 

USA. Retail sales of Grupo Famsa in Mexico comprise furniture, electronics, appliances, mobile 

phones, computers, motorcycles, clothing and other durable goods, which are mainly sold within the 

stores network of Grupo Famsa. In Texas and Illinois, in the USA, Grupo Famsa’s offering comprises 

furniture, electronics, appliances, computers and other durable goods through the operation of its 

subsidiary Famsa, Inc. 
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