
 
 

 

 GRUPO FAMSA REPORTS A 6.7% ANNUAL GROWTH IN CONSOLIDATED 
NET SALES AND NET INCOME OF PS.125 MILLION IN THE 3Q16 

 

 

Monterrey, N.L., Mexico, October 20, 2016. – Grupo Famsa, S.A.B. de C.V. (BMV: GFAMSA), a 

leading Mexican commercial conglomerate in the retail, consumer credit and savings sectors, 

announced today its earnings results for the third quarter 2016, posting and annual growth rate of 

6.7% in Consolidated Net Sales, which contributed to the achievement of Ps.125 million in Net 

Income, compared to Ps.38 million in 3Q15. 
 

In the third quarter of 2016, Grupo Famsa continued the implementation of initiatives oriented to 

enhance its operation, standing out among them the improvement in the risk profile of its credit 

portfolio by increasing the participation of clients belonging to the formal economy from 55.9% in 

3Q15 to 64.5% in 3Q16, as these clients register a better payment performance. Furthermore, 

outstands the net reduction of 1,684 job positions to the overall staff of the Company executed over 

the last 6 months, which already considers the engagement of new sales associates for payroll credit 

origination, as well as the selective closing of 35 non-banking branches. 
 

Additionally, Grupo Famsa announced the execution of diverse actions oriented to strengthen its 

corporate governance that encompassed adjustments to its Board of Directors, Audit Committee, 

Corporate Practices Committee, and External Auditor. 

 

Regarding Grupo Famsa´s consolidated operating cash flow, it recorded a 10.3% annual decrease 

in 3Q16, reaching Ps.389 million, mostly as a result of higher costs and expenses related to the shift 

in the clients’ mix of the credit portfolio, the optimization of headcount, and the enhancement of 

durable goods´ gross margin. Moreover, the EBITDA figure considers the gap between credit 

origination expenses and income generation from credits of clients with jobs in private and/or public 

institutions, and whose payment is payroll deducted.   
 

In the light of these results, Mr. Humberto Garza Valdez, Grupo Famsa’s CEO, stated: "It is important 

to remark the relevance of the fourth quarter in our operation, as well as the initiatives already 

implemented to increase efficiency. Building upon these factors, we reinforce our operating cash flow 

estimate for year-end, in line with the Ps.1,700 to Ps.1,800 million range of our 2016 EBITDA 

Guidance. 

 

About Grupo Famsa 

Established in 1970 in Monterrey, Nuevo Leon, Grupo Famsa has consolidated its position as a publicly-traded company with 

a solid presence in the retail sector, focusing its efforts on satisfying families’ diverse consumption, financing and savings 

needs. Its target market lies in the Mexican     low-middle income households and the Hispanic population of the states where 

it operates in the USA. Retail sales of Grupo Famsa in Mexico comprise furniture, electronics, appliances, mobile phones, 

computers, motorcycles, clothing and other durable goods, which are mainly sold within the stores network of Grupo Famsa. 

In Texas and Illinois, in the USA, Grupo Famsa’s offering comprises furniture, electronics, appliances, computers and other 

durable goods through the operation of its subsidiary Famsa, Inc. 
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