
 

 

 

 

 

 

GRUPO FAMSA ADVANCES IN REVENUE                                              
AND EBITDA DURING 1Q19  

 
 

Monterrey, N.L., Mexico, April 30, 2019.- Grupo Famsa, S.A.B. de C.V. (BMV: GFAMSA), a leading Mexican 

commercial conglomerate in the retail, consumer credit and savings sectors, announced today its earnings 

results for the first quarter 2019. The Company started the year with stability, as it posted annual growth rates of 

7.7% and 28.1% in Net Sales and EBITDA, as the higher commercial outreach provided by the canvass channel 

more than offset the lower customer traffic into the stores network, given the national fuel shortage of January. 
 

In Famsa Mexico, the origination of personal loans (+17.8% AsA) stood as the main catalyst behind the 8.5% 

growth in 1Q19 Net Sales, followed by annual increases of 14.9% in Minor House Appliances and 5.9% in 

Appliances. In this sense, EBITDA reached Ps.581 million, attaining an annual double-digit growth rate                  

(+16.4% YoY).  

 

Likewise, Banco Famsa moved forward in the enhancement of its investment and saving products' portfolio, thus 

recording, in return, a 22.6% annual growth in the Bank Deposits base as of quarter-end, amounting to Ps.32,232 

million (78.2% of the Company’s total funding). Similarly, the consolidated credit portfolio increased 21.2% YoY, 

supported by the solid traction of personal and SME’s loans origination. At the end of 1Q19, consolidated NPL 

was 9.8%, with a participation of clients from the formal sector of the economy of ~64%. 
 

In relation to our asset monetization plan, during the quarter, Grupo Famsa negotiated the sale of 4 properties, 

for an approximated amount of Ps.275 million, out of this figure the Company has received about 40% for 

advanced payments. 

 

Before these results, Mr. Humberto Garza Valdez, CEO of Grupo Famsa, stated: "We will continue deploying 

vast efforts along year 2019 towards: i) the maximization of benefits from our alternative channels; ii) the 

digitalization of the commercial operation; and, iii) the generation of larger efficiencies and savings".   

 
 

About Grupo Famsa 
 

 

Established in 1970 in Monterrey, Nuevo Leon, Grupo Famsa has consolidated its position as a publicly-traded company with 

a solid presence in the retail sector, focusing its efforts on satisfying families' diverse consumption, financing and savings 

needs. Its target market is in the Mexican low-middle income households and the Hispanic population of the states where it 

operates in the USA. Retail sales of Grupo Famsa in Mexico comprise furniture, electronics, appliances, mobile phones, 

computers, motorcycles, clothing and other durable goods, which are mainly sold within the stores network of Grupo Famsa. 

In Texas and Illinois, in the USA, Grupo Famsa's offering comprises furniture, electronics, appliances, computers and other 

durable goods through the operation of its subsidiary Famsa, Inc. 
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