
 

 

 

 

 

 
GRUPO FAMSA POSTED A 6.3% ANNUAL GROWTH RATE                                       

IN NET SALES DURING 3Q19  
 

 

Monterrey, N.L., Mexico, October 24th, 2019. – Grupo Famsa, S.A.B. de C.V. (BMV: GFAMSA a leading 

Mexican commercial conglomerate in the retail, consumer credit and savings sectors, announced today its 

consolidated results for the third quarter 2019, in which the implementation of key commercial initiatives enabled 

the Company to achieve a 6.3% annual growth in Consolidated Net Sales, despite the prevailing consumption 

downturn in Mexico.  

 

Once more, Famsa Mexico was the prime contributor to the sales volume, posting an annual growth rate 

of 6.3% in quarterly Net Sales, in line with a higher credit origination of payroll loans (+10.4% YoY), largely driven 

by the execution of strategic marketing campaigns and solid deployment of on-street sales force. 

 

As for its banking operations, at the end of 3Q19, bank deposits expanded 12.0% on an annual basis, 

totaling Ps.32,873 million, remaining as Grupo Famsa’s main funding source (77.5% of total funding).  

 

Turning to U.S. operations, Famsa USA’s USD and MXN Net Sales increased 3.7% and 6.2% YoY, 

respectively. This result was attributed to: i) a broadened offering, centered on adding higher-margin products; 

ii) the generation of greater efficiencies; and, iii) the active promotion of cross-selling of merchandise and 

personal loans. 

 

Mr. Humberto Garza Valdez, CEO of Grupo Famsa, stated: “We are confident on the efforts undertaken 

so far, mainly those related to the implementation of a digital platform; penetration of alternate channels; and, 

generation of incremental operating efficiencies to lay down the required grounds to achieve a greater profitability 

towards year-end, and in the medium- and long-term”.  

 
 

 

About Grupo Famsa 

 

Established in 1970 in Monterrey, Nuevo Leon, Grupo Famsa has consolidated its position as a publicly-traded company with 

a solid presence in the retail sector, focusing its efforts on satisfying families' diverse consumption, financing and savings 

needs. Its target market is in the Mexican low-middle income households and the Hispanic population of the states where it 

operates in the USA. Retail sales of Grupo Famsa in Mexico comprise furniture, electronics, appliances, mobile phones, 

computers, motorcycles, clothing and other durable goods, which are mainly sold within the stores network of Grupo Famsa. 

In Texas and Illinois, in the USA, Grupo Famsa's offering comprises furniture, electronics, appliances, computers and other 

durable goods through the operation of its subsidiary Famsa, Inc. 
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