
 

 

 

 

 

 
GRUPO FAMSA POSTS GROWTHS IN EBITDA                      

DURING THE FOURTH QUARTER AND FULL-YEAR 2019 
 

 

Monterrey, N.L., Mexico, February 24, 2020. – Grupo Famsa, S.A.B. de C.V. (BMV: GFAMSA a leading 

Mexican commercial conglomerate in the retail, consumer credit and savings sectors, announced today its 

consolidated results for the 4Q19 and FY2019, posting an EBITDA of Ps.785 million (+204.7% YoY) during the 

4Q19 and Ps.2,576 million (+64.5% YoY) for FY2019. The operating cash flow generation was mostly driven by 

other income generated from commercial partnerships and asset monetization, as well as the achievement of 

real savings in expenses (excluding the inherent effects to the adoption of IFRS 15 and 16). 
 

On Banco Famsa, the bank deposits base remained as the Company’s main source of funding                        

(79.4% of total) reaching Ps.34,184 million (+11.4% YoY), as of December 31, 2019, supported by the ongoing 

enhancement and promotion of investment and savings products. 
 

In relation to Famsa USA, quarterly EBITDA was Ps.58 million, benefited by a higher presence in digital 

media (in English), together with the consolidation of a lean but efficient structure. Similarly, 2019 EBITDA totaled 

Ps.222 million, vs. negative Ps.19 million of 2018. 
 

A significant development, as of year-end, was the 57.8% exchange of Senior Notes due 2020, for the 

new issuance of Senior Notes due 2024; with this transaction, the Company was able to expand its maturity 

profile. Likewise, during year 2019, the Company completed the sale process of 13 properties, for a value of 

Ps.1,693 million, 4 of them towards Banco Famsa in 4Q19. 

 

With these results at hand, Mr. Humberto Garza Valdez, CEO of Grupo Famsa, stated: “During 2020, we 

will continue advancing in the consolidation of a better operational and financial structure, through:                                         

i) the digitization of our operation; ii) the strengthening of alternative channels; and, iii) the achievement of 

incremental sources of funding”. 
 

 
About Grupo Famsa 
 

 

Established in 1970 in Monterrey, Nuevo Leon, Grupo Famsa has consolidated its position as a publicly-traded company with 

a solid presence in the retail sector, focusing its efforts on satisfying families' diverse consumption, financing and savings 

needs. Its target market is in the Mexican low-middle income households and the Hispanic population of the states where it 

operates in the USA. Retail sales of Grupo Famsa in Mexico comprise furniture, electronics, appliances, mobile phones, 

computers, motorcycles, clothing and other durable goods, which are mainly sold within the stores network of Grupo Famsa. 

In Texas and Illinois, in the USA, Grupo Famsa's offering comprises furniture, electronics, appliances, computers and other 

durable goods through the operation of its subsidiary Famsa, Inc. 
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